
We can also run ticket ballots and in 2016 operated the online and postal ballot for Celebration on the Long 
Walk.  70,000 applications were received for 15,000 tickets.

●  The Royal Windsor Horse Show (plus HMQ90 in 
2016)

●  European Championships 2009
●  Events at Ascot and Windsor Racecourses
●  Theatre Royal Windsor

●  City Sightseeing
●  French Brothers Boats
●  Legoland® Windsor Resort
●  Windsor Duck Tours

●  Windsor Festival  
●  Windsor Spring Festival
●  Festivo at St George’s Chapel 

●  Windsor Fringe Festival
●  Windsor Contemporary Art Fair
●  Windsor Christmas Gift Fair

We provide full box office services to:

We work in partnership with other box office providers including:

Royal Borough of
Windsor & Maidenhead

Promote your business to thousands of potential new customers!

Here at the Royal Windsor Information Centre we aim to provide a comprehensive box 
office service to both residents and visitors alike.  We offer tickets to attractions and events 
via the counter, telephone and online.

Our customer service line and counter service is open seven days a week, all year round.  
The online box office is available 24/7.

One of our great strengths is our hotel partnerships!  Over 25 local properties, ranging from small B&Bs to 
5-star hotels, are currently signed up to our Concierge Scheme.  Through this they can access the attraction 
and event tickets available on our box office to create leisure break packages.  Or their front of house teams 
can quickly and easily respond to guest requests once they’re in destination.  
This represents excellent customer service for them, a fantastic distribution channel for you and goes a long 
way to achieving our aim of encouraging visitors to stay longer! 

Box Office and Concierge Service



Key annual stats for 2016
●  23,878 attraction and event tickets sold via the box office

●  124,521 users of the online shop, tickets.windsor.gov.uk

●  1 million users of the main website, windsor.gov.uk

●  90,000 counter enquiries at the Royal Windsor Information Centre

●  40,000 contacts on our consumer database

Our Support Services
In addition to providing the box office and Concierge Scheme we have a number of other services available to 
support your event:

Accommodation Booking Service
Why go to the hassle of sourcing hotel rooms and negotiating rates when our team can do that for you?  
The Royal Windsor Information Centre operates a booking service for those attending events either as 
participants or visitors.
Contact: Windsor.Accommodation@rbwm.gov.uk  or telephone 01753 743907.

Customer Help Line
This service is ideal for events and attractions that rely solely on web-based bookings. The Information 
Centre staff have expert knowledge of the area and once briefed can answer telephone calls and speak with 
authority about your event, answering all those questions not covered by online FAQs.

Promotional Opportunities 
The Royal Windsor Information Centre is located in the busy Windsor Royal Shopping which has an 
annual footfall of 5 million.  Within the centre there are six digital advertising screens, two seasonal banner 
advertising spaces and limited leaflet racking opportunities.  See the VIC advertising rate card below.

Marketing
Advantage Card
The Royal Borough resident loyalty card is issued to 80% of local residents (168,000) giving them discounts 
and special offers for events, attractions and local services. Cardholders receive regular updates by email and 
all participating businesses are promoted. 
For more information please contact Kath Harlow on kathryn.harlow@rbwm.gov.uk or telephone:         
01628 796252. 

Web and Digital Promotion
Six consumer e-newsletters go to our ever-growing database promoting seasonal events and offers.  There are 
opportunities to raise awareness of your event through these mailings either by taking advantage of the banner 
advertising space, by offering a competition prize or by signing up to one of our web promotion packages.
Solus e-shots are available throughout the year and are priced at £495 +VAT each.
Our full web rate card details everything from standard product listings and seasonal promotions to 
enhancing  your page for maximum exposure to the site audience.
Contact Charlotte Stewart on charlotte.stewart@rbwm.gov.uk  or telephone: 01753 743920.
As you would expect we also promote events via our social media channels:

f:  VisitWindsorUK                T:  Visitwindsor                C:  #visitwindsoruk



Display Wall

 
Cost for 
production of 
graphics

Weekly 
Rate

Monthly 
Rate

6 Monthly 
Rate

Annual 
Rate

Seasonal display panel 
Left £150.00 £35.00 £120.00 £650.00 £1,295.00

Seasonal display panel 
Right £150.00 £35.00 £120.00 £650.00 £1,295.00

Large panel on display 
wall £65.00   £750.00 £1,395.00

Small panel on display 
wall £65.00   £550.00 £995.00

Digital Screens
30-second adverts played across six digital screens for a minimum of six hours per day all year round.

Weekly Rate Monthly Rate 6 Monthly 
Rate

Annual 
Rate

Small to Medium Business/
Organisation (Up to 249 employees) £37 £150 £850 £1,495

Large Business/Organisation (250 or 
more employees) £62 £250 £1,625 £2,995

Prices are based on receiving correctly formatted artwork or film.  There is a charge for reformatting.  Please 
ask for details.

Specification: Film – MP4 file at 16:9 screen size

Adverts – PowerPoint slide at 16:9 screen size

Local and charitable events can also be advertised – please contact Barbara Hunt on 
Barbara.Hunt@rbwm.gov.uk or telephone 01753 743909

To discuss your requirements and to make a booking please call 
Julia White on 01753 743918 or email julia.white@rbwm.gov.uk 

Display Wall and Digital 
Screens Advertising Rates



Official Website Advertising
General Terms & Conditions
1. DEFINITIONS
 1.1 For the purpose of this contract the following words shall have the following meanings:
 Booking Form: The section of this contract which identifies the advertising options selected by the Customer and acknowledges 

that this transaction between the Customer and the Supplier constitutes a legally binding contract.
 Customer: the company, organisation or other party identified on the Booking Form.
 Material: All copyright materials provided by the Customer to the Supplier in connection with the Order and all updates, amendments, additions and revisions 

to them and any works, designs, or inventions incorporated or referred to in them for any purpose relation to the Order.
 Order: The advertising option indicated on the Booking Form by the Customer.
 Advertising Options: The section of this contract which provides detailed descriptions of options ordered by the Customer.
 Supplier: The Royal Borough of Windsor & Maidenhead whose head office is The Town Hall, St Ives Road, Maidenhead, Berkshire, SL6 1RF.
2. COPYRIGHT: LICENCE
 2.1 The Customer grants to the Supplier, with immediate effect, a nonexclusive, royalty-free licence to copy and make full use of any Material prepared and/

or supplied by or on behalf of the Customer for any purpose relating to the Order.
 2.2 This licence carries the right to grant sub-licences for any purpose relating to the Order.
3. COPYRIGHT: WARRANTY OF AUTHORITY
 3.1 The Customer warrants that:
 3.1.1 it is the sole legal and beneficial owner of, and owns all the rights and interests in, the copyright in all of the Material; and
 3.1.2 in respect of any Material whose copyright is vested in third parties, it is authorised by such parties to grant the licence set out in clause 2 above.
 3.2 The Customer shall notify the Supplier of any Material in respect of which it is not so authorised and shall exercise all reasonable endeavours to obtain 

such authorisation as soon as reasonably practicable.
4. COPYRIGHT: WAIVER OF MORAL RIGHTS
 4.1 The Customer unconditionally and irrevocably waives, in respect of the Material, all moral rights to which the Customer may now or at any future time  

be entitled under the Copyright, Designs and Patents Act 1988 (CDPA 1988) [as amended from time to time]. This waiver is made in favour of the Supplier 
and shall extend to its sub-licensees.

5. COPYRIGHT: LIABILITIES TO THIRD PARTIES
 5.1 The Customer undertakes to the Supplier that it shall, at its own cost:
 5.1.2 obtain a written waiver of all moral rights that any of its employees, agents or consultants (or any other third party) may have under the CDPA 1988 in 

relation to any Material: and
 5.1.3 indemnify the Supplier against all liabilities, costs, expenses, damages or losses (including any direct or indirect consequential losses, loss of profit, loss 

of reputation and all interest, penalties and legal and other professional costs and expenses) suffered or incurred by the Supplier arising out of or in connection 
with the Supplier’s use of the Material and/or its exercise of its rights granted under clause 2 above.

6. WARRANTY OF ACCURACY
 6.1 The Customer warrants that the information contained in the Material is true and accurate and if published will not constitute an offence under the Trades 

Description Act 1968 and 1972 (as amended from time to time), or any other statute, nor shall they infringe the British Code of Advertising Practice.
7. DELIVERY AND USE OF THE MATERIAL
 7.1 If the Material is in respect of an advert:
 7.1.1 it must be provided as:
 7.1.1.1 finished artwork as detailed in the technical specification provided by the Supplier or where the Supplier is providing a design service the Customer 

must provide typed copy, colour images and logos of a high resolution.
 7.1.1.2 Banner adverts – as detailed in the technical specification provided by the Supplier or where the Supplier is providing a design service the Customer 

must provide typed copy, colour images and logos of a high resolution.
 7.1.2 The Supplier cannot be held responsible for the final quality and standard if images and artwork are supplied at less than 300dpi.
 7.1.3 If images and artwork are supplied electronically, the Customer must ensure that they have retained the original electronic file.
 7.1.4 Any photographic image supplied to the Supplier without clear instructions for masking and/or cropping will be handled at the sole discretion of the 

Supplier.
 7.1.5 The Customer must have the written consent of the parent or guardian of any child which features in pictures contained in the Material.
 7.1.6 If the Supplier provides proofs and the Customer fails to confirm approval, or notify amendments, by the deadline indicated the Supplier may, at its  

sole discretion, proceed to print without further reference to the Customer.
 7.1.7 The Supplier will not accept responsibility for any error or faulty reproduction which results from the failure of the Customer, or his agent, to make 

corrections to proofs provided by the Supplier.
 7.2 The Supplier reserves the right to reject without explanation the whole or any part of the Material or to limit the size or amend the Material at is sole 

discretion should the Supplier deem it necessary.
 7.3 The position of the Material will be at the sole discretion of the Supplier.
8. LIMITATION OF LIABILITY
 8.1 The Supplier shall accept no liability for any error or omission from the Material when published, nor shall the Supplier be liable for any costs, expenses, 

damages or losses (including any direct or indirect consequential losses, loss of profit, loss of reputation and all interest, penalties and legal and other 
professional costs and expenses) suffered or incurred by the Customer howsoever caused.

 8.2 In any event, the Supplier’s liability is limited to the refund of the charge paid by the Customer for the relevant part of the Order.
 8.3 Neither the Supplier nor any of the Supplier’s sub-contractors shall accept any liability for any loss or damage to the Material or other property owned by 

the Customer or otherwise used by the Customer in respect of the Order.
9. VARIATIONS
 9.1 The Supplier may vary the options at its sole discretion.
 9.2 The Supplier may vary any of the specific or general terms and conditions at any time without prior notice.
10. PRICE VARIATIONS
 10.1 Additional charges may apply if:
 10.1.1 the Material requires any special layout.
 10.1.2 the Customer requests any author’s corrections.
11. CANCELLATIONS
 11.1 Notification of cancellation of an Order must be provided to the Supplier in writing.
 11.2 No refund will be given for cancellations after start date stated on receipt of Order.
 11.3 A cancellation charge of up to 50% of the value of the Order will apply for cancellations notified before start date stated on receipt of Order.
 11.4 Cancellation charges will apply even if the product is subsequently resold by the Supplier.
 11.5 In the event of cancellation by the Supplier a full refund will be provided except that no refund will be made in the case of cancellation due to force 

majeure, including extreme weather.
12. AGENCY COMMISSION
 12.1 Agency commission is not paid.
13. LAW
 13.1 These conditions and all other express and implied terms of the contract shall be governed and construed in accordance with the laws of England and Wales.


